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Queries: .

1. HEI isrequested to kindly note that the calendar year isto be considered in this metric,
HEI has considered academic year which isincorrect. Please revise the information and
provide revised one with supporting documents.as paper published in year 2018
calendar year comes under 2018-19 and so on and paper in 2023 should be consider in
year 2023-24 0 please relook and provide correct revise data

2. Kindly note that multiple counting of same publication with same author or different
author in the same calendar year should be counting as one, please provide data
accordingly.

3. Kindly note that Publication in the current UGC CARE with ISSN only will be

considered, please relook and provide data accordingly.

Kindly provide link for research paper and journal.

Kindly provide year wise screenshots of each research articles clearly showing thetitle

of the article, affiliation, name of the journal, year and author’s name. If the links and

DOI number are not available.

6. Kindly provide required data in the data templet, as blank column should not to be

o s

considered
Justifications
DVV | Details Description
Query
1 kindly note that the calendar year isto be Revised information is
considered in this metric. Please revise the attached
information
2 Kindly note that multiple counting of same Justified

publication with same author or different author in
the same calendar year should be counting as one.

3 Publication in the current UGC CARE with ISSN | Attached
only will be considered.

4 Kindly provide link for research paper and journal | Attached

5 Kindly provide year wise screenshots of each Attached
research articles

6 Kindly provide required datain the datatemplet, | Justified

as blank column should not to be considered
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Justifications

DVV-1:

1. HEIl isrequested to kindly note that the calendar year isto be considered in this metric,
HEI has considered academic year which isincorrect. Please revise the information and
provide revised one with supporting documents.as paper published in year 2018
calendar year comes under 2018-19 and so on and paper in 2023 should be consider in
year 2023-24 so please relook and provide correct revise data.

Justification :

e Dataisrechecked and revised for the calendar year during assessment period. Final
data sheet is attached. Papers from 2018 to 2022 are included.

DVV-2:

2. Kindly note that multiple counting of same publication with same author or different
author in the same calendar year should be counting as one, please provide data
accordingly.

Justification :

o Datasheset iscorrected.

Y ear 2022 2021 2020 2019 2018
Number of research | 12 4 9 2 0
papers
Number of teachers | 3 3 1 2 0
published paper
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DVV-3:

3. Kindly note that Publication in the current UGC CARE with ISSN only will be
considered, please relook and provide data accordingly.

Justification :

e Revised data sheet is attached.

DVV-4:

4. Kindly provide link for research paper and journal.

Justification :

e Researchjournal link is provided in attached sheet.

DVV-5:

5. Kindly provide year wise screenshots of each research articles clearly showing thetitle
of the article, affiliation, name of the journal, year and author’s name. If the links and
DOI number are not available.

Justification :

e Screenshots are attached.

DVV-6:
6. Kindly provide required data in the data templet, as blank column should not to be
considered.

Justification :

e Datasheet isrevised and attached.
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3.3.1 Number of research papers published per teacher in the Journals notified on UGC CARE list during the last five years
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Department of the Calendar Year of Link to the recognition in UGC enlistment of the Journal /Digital Object Identifier (doi)
Title of paper Name of the author/s P Name of journal I ISSN number Link to website of the Journal Link to article / paper /
Teacher publication 3 - . .
abstract of the article Is it listed in UGC Care list
Implications of Employee Empowerment and Its Impact on Prof.Pooja Karekar MBA Journal of Advances and
Organizational Effectiveness with Special Reference to Scholarly Researches in 2019 2230-7540 UGC Care Listed Journals
Automobile Industries in PCMC Region, Pune” Allied Education https://ignited.in/jasrae https://ignited.in/jasrae
[ , . . . Shod Sarita An International
SiW‘lggz N S‘ncase Study of online Indian Start up in Food Dr.Deshmukh Anand A MBA Bilingual Peer Reviewed 2019 2348-2397 UGC Care Listed Journals
PPLy . Referred Journal http://seresearchfoundation.in/ |http://seresearchfoundation.
Revi £ Sustainable Devel ¢ in Rural Tourism-A path Shodh Sanchar - Journal of
o ol o Pt Bt Tournisie by Dr.Deshmukh Anand MBA Arts, Humanities and Social 2020 2229-3620 UGC Care Listed Journals
i Sciences. https://portal.issn.org/resource/IS{ https://portal.issn.org/resour|
Rev1ewlofMarketmlg sngmﬁcance of social media platforms Dr.Deshmukh Anand A MBA Juni Khyat 2020 2278-4632 N . . o 4 ' UGC Care Listed Journals
for Business Organisations . http://junikhyatjournal.in/ http://junikhyatjournal.in/
A er.tmg Survey-Business marking and its effect on worker Dr.Deshmukh Anand A MBA Journal of Interdisciplinary 2020 0022- 1945 N » UGC Care Listed Journals
commitment. Cycle Research. https://jicrjournal.com/ https://jicrjournal.com/
.. . . . The International journal of
An Empmcal Study on Social me.dla impact the buying Dr.Deshmukh Anand A MBA Analytical and Experimental 2020 0886-9367 UGC Care Listed Journals
choices of shoppers w.r.t.Pune City. .
modal analysis. . .
https://ijaema.com/ https://ijaema.com/
Effectlve.ness in the demanding age of digital marketing- An Dr.Deshmukh Anand A MBA T}}e journal of Indian Art 2020 0975-7945 . . ' | UGC Care Listed Journals
observational study. History Congress. https://ugccare.unipune.ac.in/App| https://ugccare.unipune.ac.ir|
A_st.udy of Vlrt_u al Reality Marketing (VRM)- A new trend in Dr.Deshmukh Anand A MBA Wesleyan journal of Research 2020 0975-1386 . ) . . UGC Care Listed Journals
Digital Marketing. (DM) www.wesleyanjournal.in www.wesleyanjournal.in
A study on Artificial Intelligence (A and its use in strategic Dr.Deshmukh Anand A MBA Kala Sarovar 2020 0975-4520 _ _ UGC Care Listed Journals
Sales and Marketing www.kalasarovarjournal.com www.kalasarovarjournal.com
Vidyabharati International
Marketing 4.0A Systematic Literature Review Dr.Deshmukh Anand A MBA interdisciplinary Research 2020 2319-4979 UGC Care Listed Journals
Journal https://www.viirj.org/ https://www.viirj.org/
. . . .. . . Vidyabharati International
Resilience in the times of crisis by Retail Sector leveraging Dr.Deshmukh Anand A MBA interdisciplinary Research 2020 2319-4979 UGC Care Listed Journals
Digital technologies- A Literature Review. . .
Journal. https://www.viirj.org/ https://www.viirj.org/
Brand Equity through Brand Image and Brand Perception of . .
: . MBA Shodh Sarit 2021 2348-2397 UGC Care Listed J 1
Oral Care Products-An Analytical Study. Dr. Anand A. Deshmukh ° anta http://seresearchfoundation.in/ |http://seresearchfoundation. are Listed Journals
http://www.eel.my100megs.com hitp://www.cel.my100meg
Rethinking Service Attributes in Organized Restaurants and Dr.Beena John Jiby MBA Empirical Economics 2021 1681-8997 /volume-20-number-december- w UGC Care Listed Journals
the Way Forward . december-3-special-
3-special-issue.htm .
issue.htm
:1 i;“;z of changing marketing strategies at fast food outlets Dr. Anand Deshmukh MBA Sambodhi journal 2021 2249-6661 UGC Care Listed Journals | UGC Care Listed Journals| UGC Care Listed Journals
http://www.eel.my100meg
A tud " hin devel ¢ (il http://www.eel.my100megs.com Jvol 20 b
case study on en re;?reneurs 1p development case title- Prof.Pooja Karekar MBA Empirical Economics 2021 1681-8997 /volume-20-number-december- S-COMVOUME:~U-NUMbEr —nu'm L1 UGC Care Listed Journals
Supreme corner-Foodie Heaven of Pune . december-3-special-
3-special-issue.htm -
issue.htm
A Journey of a cup of a tea-Case study Prof.Pooja Karekar MBA Anvesak bi-annual Journal 2022 0378-4568 UGC Care Listed Journals [ UGC Care Listed Journals | UGC Care Listed Journals
Indian brand Nykaa Leveraging the power of digital Platform Prof. Pooja Karekar MBA Utkal Historical Research 2022 0976-2132 . . . . . . . . | UGC Care Listed Journals
Journal ViewDetails (unipune.ac.in) [ViewDetails (unipune.ac.in
Mindfulness and social Media engagement among Millennial Prof. Pooja Karekar MBA ZZ'Z; 'Zlu:::f‘lmoj Economics 2022 1998-1392 UGC Care Listed Journals
8 Home - WIMEC (wesro.org) [Home - WIMEC (wesro.org|
Josh_lwadewale —From A Small (Tapri) Stall To A Fast Food Prof. Pooja Karekar MBA Journal Ofthe Asiatic Society 2022 0972-0766 , . , , . | uGce care Listed Journals
Chain of Mumbai SearchList (unipune.ac.in) SearchList (unipune.ac.in)




Utkal Historical Research

Marketing evolution Trends and Research Directions Dr. Beena Jiby MBA 2022 0976-2132 . . . . . . . . | UGC Care Listed Journals
Journal ViewDetails (unipune.ac.in) |[ViewDetails (unipune.ac.in
Mindfulness and social Media engagement among Millennial Dr. Beena Jiby MBA World Journal Of . 2022 1998-1392 UGC Care Listed Journals
Management and Economics . .
https://wesro.org/ https://wesro.org/
. . . . 3 . . ) European Economics Letters European Economics
Electronic Health Records in Healthcare-A Bibliometric Dr. Beena Jiby MBA European Economic Letters 2022 2323-5233 (ISSN: 2323-5233) Letters (ISSN: 2323-5233)| UGC Care Listed Journals
Analysis (EEL) - B
(researchbib.com) (researchbib.com)

Joshiwadewale —From A Small (Tapri) Stall To A Fast Food . Journal Of the Asiatic Society .
Chain Dr. Beena Jiby MBA of Mumbai 2022 0972-0766 SearchList (unipune.ac.in SearchList (unipune.ac.in UGC Care Listed Journals
C ive Study of Widely Used Statistical Soft https://kksushodhasambhita.

omparative Study of Widely Used Statistical Software (pg. Dr Aruna Deoskar MBA Shodhsamhita 2022 |[2277-7067 https://kksushodhasambita.org/in org/index.php/sdsafissue/ar | UGC Care Print Journals
No. 21 t0 32) dex.php/sdsa/issue/archive chive
A Comprehensive Review Of Systems Supporting Student Journal of Education — https://rbu.ac.in/home .

- : UGC

Progression Dr Aruna Deoskar MBA Rabindra Bharati University 2022 0972-7175 httos://rbu.ac.in/home/page/103 /103 Care Print Journals
Challenges of Cyber Security While Working From Home ( Journal of Education — .
167 to 173) Pr Aruna Deoskar MBA Rabindra Bharati University 2022 09727175 https://rbu.ac.in/home/page/103 https://rbu.ac.in/home/page, UGC Care Print Journals
Challenges of Network Reliability For Effective User Services Dr Aruna Deoskar MBA Journal of the Maharaja Sayajira( 2022 0025-0422 tps://msubaroda.ac.in/MSUB Jourt]://msubaroda.ac.in/MSUB_Jo| UGC Care Listed Journals
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[ ndex
Sr. Title of Paper
No.
1 | Implications of Employee Empowerment and its impact on Organizational Industriesin
PCMC region, Pune
2 Rethinking Service attributes in Organized Restaurants and the way forward
3 Swiggy A Case study of Online Indian Start up in food supply chain
4 Review of Sustainable Development in rural tourism- a path towards incredible India
5 Review of marketing significance of social media platforms for Business Organization
6 A writing survey-Business marking and its effect on worker commitment
7 | AnEmpirical study on social mediaimpact the buying choices of shoppersw. r. t. Pune
City
8 Effectiveness in the demanding age of digital marketing an observational study
9 Marketing 4.0 A systematic Literature review
10 Resilience in the times of crisis by retail sector leveraging digital technologies: a
literature review
11 Brand Equity through Brand image and Perception of oral care products an analytical
study
12 A study of changing marketing strategies at fast food outletsin India
13 Indian Brand Nykaa L everaging the power of digital Platform
14 | A case study on entrepreneurship development case title supreme corner foodie heaven
of Pune
15 A journey of acup of tea case study
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16 Mindfulness and social Media engagement among Millennial

17 Joshiwadewale — From A small (Tapri) stall to afast food chain
18 Marketing evolution Trends and Research Directions

19 Mindfulness and social Media engagement among Millennial
20 Electronic Health records in Health care —A Bibliometric Analysis
21 Joshiwadewale — From A small (Tapri) stall to afast food chain

22 | An Analytic study of the Relationship between Internet connectivity and productivity in
the workplace

23 Promoting Sustainable development of women Entrepreneurs. a case study of
Bhimthadi Jatra
24 Inflationary situations and consumer buyi ng behavior towards private label brandsin
25 Predictive Analyticsin I—tglta;l Care: How Can it work
26 Industry 4.0 — Digital Transformation Challenges and Benigits
27 Agritech: A Pathway to sustainable agriculture growth inindia
28 Challenges of Network reliability for effective user services
29 DeepFake Blessing or Curse of Technological Advancement
30 DeepFake Blessing or Curse of Technological Advancement
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Number of research papers published per teacher in the Journals Notified on UGC CARE list

during the last five years.

Sn Title of Paper Name of Author Name of Journal Year of Journal Website Isitlisted in
Publication link UGC Carelist
1 Implications of Employee Prof. Pooja Journal of 2019-20 https://ignited.in/ | UGC Care Listed
Empowerment and its impact on Karekar Advances and jasrae Journals
Organizational Industriesin scholarly
PCMC region, Pune researchesin
Allied Education
2 Rethinking Service attributesin Dr. Beena John Empirical 2021-22 http://www.eel.m | UGC Care Listed
Organized Restaurants and the Jiby Economics y100megs.com/ Journals
way forward
3 Swiggy A Case study of Online Dr. Deshmukh Shodh Sarita An 2020-21 http://seresearchf | UGC Care Listed
Indian Start up in food supply Anand A International oundation.in/ Journals
chain Bilingual Peer
reviewed referred
journa
4 Review of Sustainable Dr. Deshmukh Sodh Sanchar 2020-21 http://shodhsanch | UGC Care Listed
Development in rural tourism- a Anand A Journal of Arts, ar.in/ Journals
path towards incredible India Humanities and
Social Sciences
5 | Review of marketing significance Dr. Deshmukh Juni Khyat 2020-21 http://junikhyatjo | UGC Care Listed
of social media platformsfor Anand A urnal.in/ Journals
Business Organization
6 A writing survey-Business Dr. Deshmukh Journal of 2020-21 https://jicrjournal | UGC Care Listed
marking and its effect on worker Anand A Interdisciplinary .com/ Journas
commitment Cycle research
7 An Empirical study on social Dr. Deshmukh The International 2020-21 https://ijaema.co | UGC Care Listed
mediaimpact the buying choices Anand A journal of m/ Journals
of shoppersw. r. t. Pune City analytical and
experimental
model anaysis
8 Effectiveness in the demanding Dr. Deshmukh The Journal of 2020-21 https://abcdindex | UGC Care Listed
age of digital marketing an Anand A Indian Art History .com/Journal/Kal Journals
observational study Congress aThe-Journal-
of-Indian-Art-
History-
Congress-(print-
only)-0975-7945
9 Marketing 4.0 A systematic Dr. Deshmukh Vidyabharti 2020-21 https://www.viirj | UGC Care Listed
Literature review Anand A International .org/ Journals
interdisciplinary
research journa
10 | Resiliencein thetimesof crisis by Dr. Deshmukh Vidyabharti 2020-21 https:.//www.viirj | UGC Care Listed
retail sector leveraging digital Anand A International .org/ Journals
technologies : aliterature review interdisciplinary
research journa
11 Brand Equity through Brand Dr. Deshmukh Sodh Sarita 2020-21 http://seresearchf | UGC Care Listed
image and Perception of oral care Anand A oundation.in/ Journals
products an analytical study
12 A study of changing marketing Dr. Deshmukh Sambodhi Journal 2020-21 https://sasmbodhi. | UGC Care Listed
strategies at fast food outletsin Anand A co.in/ Journals
India
13 Indian Brand Nykaa L everaging Prof. Pooja Utkal Historical 2022-23 https://utkalunive | UGC Care Listed
the power of digital Platform Karekar Research Journal rsity.ac.in/utkal- Journals




SAIBALAJI EDUCATIONAL SOCIETY

|NTEEHMIONA.L INSTITUTE OF MANAGEMENT & HUMAN RESOURCE DEVELOPMENT
IIMHRD For Women

[adffilated to University of Pune & Approved by AICTE, Ministry of HRD, Govt. of India)

historical-
research-journal/

14 | A case study on entrepreneurship Prof. Pooja Empirical 2021-22 https://link.sprin | UGC Care Listed
development casetitle supreme Karekar Economics ger.com/journal/ Journas
corner foodie heaven of Pune 181
15 A journey of acup of teacase Prof. Pooja Anvesak bi annual 2022-23 https.//www.spie | UGC Care Listed
study Karekar Journal sr.ac.in/Anvesak/ Journas
About+the+Jour
nal
16 Mindfulness and social Media Prof. Pooja World Journal of 2022-23 https://wesro.org/ | UGC Care Listed
engagement among Millennial Karekar Management and Journas
Economics
17 Joshiwadewale — From A small Prof. Pooja Jurnal of Astiatic 2022-23 https:.//www.asiat | UGC Care Listed
(Tapri) stall to afast food chain Karekar Society of Mumbai icsociety.org.in/j Journas
ournal/
18 | Marketing evolution Trends and Dr. Beena John Utkal Historical 2022-23 https://utkalunive | UGC Care Listed
Research Directions Jiby Research Journal rsity.ac.in/utkal- Journals
historical-
research-journal/
19 Mindfulness and social Media Dr. Beena John World Journal of 2022-23 https.//wesro.org/ | UGC Care Listed
engagement among Millennial Jiby Management and Journas
Economics
20 Electronic Health recordsin Dr. Beena John European 2022-23 https.//www.eele | UGC Care Listed
Health care —A Bibliometric Jiby economic letters t.org.uk/index.ph Journals
Andysis (EEL) p/journa
21 Joshiwadewale — From A small Dr. Beena John Jurnal of Adtiatic 2022-23 https.//www.asiat | UGC Care Listed
(Tapri) stall to afast food chain Jiby Society of Mumbai icsociety.org.in/j Journals
ournal/
22 An Analytic study of the Prof. Pooja Journal of 2023-24 https://jier.org/in | UGC Care Listed
Relationship between Internet Karekar Informatics dex.php/journa Journas
connectivity and productivity in Education and
the workplace Research
23 Promoting Sustainable Prof. Pooja Indian Journal of 2023-24 https://ijip.in/ UGC CareListed
development of women Karekar psychology Journals
Entrepreneurs: a case study of
Bhimthadi Jatra
24 Inflationary situations and Dr. Beena John Naturalista 2023-24 https://www.mus | UGC Care Listed
consumer buying behavior Jiby campano eonaturalistico.it/ Journals
towards private label brandsin index.php/journa
India |
25 Predictive Analyticsin Health Dr. Aruna I PE Journal of 2023-24 https.//www.ipei | UGC Care Listed
Care: How Can it work Deoskar Management ndia.org/ipe- Journals
journals/
26 Industry 4.0 — Digital Dr. Aruna International 2023-24 http://sersc.org/jo Web of science
Transformation Challenges and Deoskar journal of future urnals/index.php/ Indexed
Benigits generation IJFGCN/index
communication
and networking
27 Agritech: A Pathway to Dr. Aruna Indian Journal of 2023-24 https://ijip.in/ UGC CareListed
sustainable agriculture growth in Deoskar psychology Journals
india
28 | Challenges of Network reliability Dr. Aruna journal of the 2022-23 https://msubarod | UGC Care Listed
for effective user services Deoskar maharaja sayajirao aac.inf/MSUB_J Journals
university of ourna
baroda
29 DeepFake Blessing or Curse of Dr. Aruna Indian Journal of 2023-24 https://ijip.in/ UGC CareListed
Technological Advancement Deoskar psychology Journals
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DeepFake Blessing or Curse of Prof. Ayushi Indian Journal of 2023-24 https://ijip.in/ UGC Care Listed
Technological Advancement Shrivastava psychology Journals

Empirical Economicy Loetters, 20 { Special Fsywe 3 (December I021)  ISSN 1681 5987

Rethinking Service Attributes in Organized Restaurants
and the Way Forward

Beena John Jiby

SBES, Invermational Instinwe of Masagerrent
e Human Resowree Developmens

Abmbract: The restsuranta sales have sigmifcandly memascd with online andering
preference during the current  pasdemic, With e growing  signifcance  of
comprehending  customer  expectations o the chonging service sxpericnce
intluences future swstenance and the biggest challenge is fo provide and mintoin
custmmer satisfaction. The sxaminotion intends o create an assessment mwsdel o
evaluale the cap between customens” perceplions (perceived guidity of service) amd
their expoctod mportanee {expocted quality of service). and walyee managoiment
siralegics with rogaeds to customer sidisfsction as i 15 vory vital lor sastcnancs i
thie thimie of copguomer concern. The  sudy  aeilyee: the =ervice  anrlbanes
commmonly used wmd dllustrote e most necded mlaling © impomance  and
perdormance. A survey was comducted with a represcmntative sumple of 127
consumers who repubardy onder of eal al sestasrants. Imporince  perfonmance
analysis is wsed o provide s vali] imerpresation of resalis. The paper aims o give
an outline of current realities and oeed in the current sitwstbon. It likewise seelod 10
recognize the key issues thal restourmdcurs are Aght oovwe confronting and (o suggost
a solution. This Stddy iried o cxamine gquality service snd  ddentify areas that
meguire fowws dmd invesiment of resouroes, o provide satisfciory services that
mael the aeeds with cuswmer expeciations, The results Gf this examinalion affirm
the dinset impact of the dimensions of seraee gqualiey perfonmance and imporiscs
dhenn beand oo lcremsnd custies (emeraction aisl engageiment o foire seenario,
The resuls showed significant oulcomes and highliphied ibe mole of the new
alralegies for cnsiomer Dsentod o vz,

Keywords: Hestavrants, Chrpaniced, lmporance Perfonmance Analysis, India

1. Iniroduciion

Thee woald a yel grappling with the COVID-19 guibreak and the pademie has changed
this munner in which business is run (fwanks and Buff, 2021}, Asx the world enters new
norcrmal, the overall elTect in the short and long weem is wncertain as it s ver not ended, The
restaurants are o demanding industoy with stress on giving an snguesticnable customer
service with quality improvement (Shamsuding et al., 20208 Bilgihan, Seo and Chot, 20018:
Bujpisio, Hutchimson and Porsa, 20040, As waay of Bife L"hnnj:r.i‘i lendencies also has changed
to Foesd products with expanded eoncern paid o istangible components {Erkoesen, 2010%;
Karamwstafa and Ulker, 20205, All process shoubd e veplicated wah methods o ot
bnmean collaboration. Accordingly, restaurants should offer higher levels of guoadiny
services in secordance with customer expeciations (Sweency, i al 2006, @ it's this
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‘*w Page Nos. 94-100

E
i AN INTERNATIONAL BILINGUAL PEER REVIEWED REFEREED RESEARCH JOURNAL
| "SWIGGY : A CASE STUDY OF ONLINE INDIAN START UP

IN FOOD SUPPLY 3 Dr. Pankajkumar Ambadag A navwgde®

CHAIN MANAGEMENT" Ms. Shenties stamaasoteh Desluukdes
2 ABSTRACT I

This cuse study is an attempt to focus the business ways of the Swigyry an on-line food order provides chain, The
fuod delivery business has emerged mutually of the largest on-line platforms with many new firms initisting during a
past decade. The form of the market is ever<changing with a dangerous speed with players like Swiggy, Zomato,
Foodpanda, Uber Eats, and lots of others. With these big players within the food business market, the business is
flourishing not simply within the metros however within the tier 11 and 171 cities moreover. It iz a result of the vacant
bomes ol how Swiggy works, its funding history, its competitors, nnd position within the market. For Swiggy 1o grow,
itll have to be compelled to confront its weaknesses. Whareas taking moneymaking opportunities which can gift
themgelves within the future. Additionally the question of negating the numerous threats Swiggy must manage,
Competition, government regulation, and fickle customers are trifects of doom for Swigay, one itll have 1o be
compelled 10 face within the close to future. Author has represenied the charities behind the ways and weaknesses for
swiggy that created the business in loss state of affairs within the year 2018-19.
Keywords : Food, Online Order, Swiggy, Zomato, Supply Chuin, Start-up

L. INTRODUCTION five kilometers of the customer's location. The shopper
The food delivery business has emerged mutually  cantrack the progress of the delivery and sumerable time
of the biggest on-line platforms with several new  ofarrival using & mobile app or the website.
conipanies commencing in associate degree extremely  Swiggy Competitors:
pist decade. The form of the market is dynamic with Indian food delivery market is valued at fifteen
wsafe speed with players like Swiggy, Zomsto, billion dollars associated et for an exponential growth,
Foodpunda, Uber Eats, and lots of others. With thesehuge Food delivery has become a extremely competitive
plyers inside the food business markel, the business s~ market in land, Swiggy is in direct competition with
ourishing not merely inside thve metros but inside the tier major ¢n-demand food aggregators like Zomato.
Hand 111 cities likewise, Which results in higher shopper  Whereas there are muny different small startups like
satisfaction and retention users are therefore happy that  Foodpanda and Fassos in addition inside the competition.
concering 80% of its orders per ares unit from repeat  Founders:
cmstomers. Dirivers seamlessly handle tens of thousands Swiggy was primasily based by Nandan Reddy,
of orders per day, Swiggy worked with Google Maps  Sriharsha Majety, and Rahul Jaimini in August 2014,
Hartoer Media 50 as to guarantee nutrition delivery,  Nandan Reddy and Sriharsha Majety are alumni of BITS
| Swiggy retums exclusively restaurunts at intervals fourto  Pilani whereas Rahul Jaimini is & scholar of UT

Kharagpur, Swiggy started small, delivering food to
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REVIEW OF SUSTAINABLE DEVELOPMENT IN RURAL TOURISM: A PATH
TOWARDS INCREDIBLE INDIA

Dr. Pankajkumar Ambadas Anawade*
. Dr, Anand AnnasahebDeshmukh**
Ms. Shradha Sushilkumar Bhandari®**

W pestrace

This paper is an insight into the importance and theoretical framework for rural tourism in
India. The researcher has tried to give a close look at rural tourism as a future and possible
enterprise in rural areas. As a part of the turism sector, India has developed a big canvas for
rural tourism and budgeted a coinsiderable amount for the sustainable development of the
same, The concept behind this research is to identify and develop suggestions and or
recommendations for the well-being of rural tourism in the country and to propose relevant
actions, An exploratory research design was used to carry out this study. The data was
collected with the help of secondary data collection techniques. The key findings of the
research include recommendations to make a central leading structure for rural tourism at the
national level, which can work on strategic issues and general norms of rural ourism. The
study reveals that, in today’s era, the interest in rural tourism 15 improved than before with the
positiveness of an atmosphere of natural and aesthetic viewpoints, allowing for various forms
of reformation. Some so many tourists are in search of the rural spots and sightseeing, and
they are attracted 1o so many rural destinations of Indian states like Kerala, Maharashira,
Madhya Pradesh, Rajasthan, and so on,

Keywords: Rural Tourism, National Economy, Growih driver

I. INTRODUCTION: brings massive alteration in Indian GDP,
employment generation and foreign
exchange of a country. Facts and figures
support the fact that tourism in many
customers to the place which is away states of India contnbutes a higher share
from their home or wswally the place into GDP. But while looking at the same
where they reside. But tourism is not the time, rural twunsm 15 not  much
activity in which the customer intends 1o developed in that state.

stay al one place away from home for a The capacity of rural tourism 1o

year or more than a vear. Tourist arrival contribute to the resolution of many

Tourism 1s the set of activities concern
with the short term movement of the

Ayl ool Crtiniracin aiul Maimgreen Sosme Salip L sevise . bbb bbb
RIS Devrestwnd Testnir s d Slospraers sl e Ressins Desrigpoest be Wopers, Noc-Detassiy, Pase 41000 1 bl biva, bl
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REVIEW OF MARKETING SIGINIFICANCE OF SOCTAL MEDIA PLATFORMS FOR
BUSINESS ORGAMISATIONS
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Ahstract

Todary, we are in 2Ist century and people do not find time 1o come and interact with each other. Social
ety IH:I]!G n I.'\':mI.'IEI.'I.iIIE themselves wiili social 1||=l1.-.-n|ki|15 srles |]|m'u5|| wlich now |||=n|,:-];:||.- citn sty
for and et remam comnectsd. Apart from this medm ke Facebook create a loval commection betwesn
product and indrvidoal which leads to large advertising opportunitics. Similarly, other social media ke
Blogs create & platform te post comment on any event which needs o be publicized also can he unlized
as 1 promaehoon] keehmgus o cestomar’s whpdion as well s [or promislions, Mow bsers are sguinng
followers & subscribers and directing them to your social networking page. These media has o
coragelitive edae over edher popidlar public media like Televiswn beeause there 13 a fime gap Between
sovial evenl oogurrence and the time i s boing brosdeasied. This research paper emphasizes on the
strmlegies whech con take (s vizal morketng maode beyond e normal seceal medio ol presead. As a
result i can also help in building veur conunamity strong enough to make your markeding effective &
initiative boyving Social wedia is kol Social Media is sow the tresd. And foe bosinesses it ropresents a
marketing opporinmly thal transcends the irsditonal middieman and connects compames. disecily with
cuslomiers. This 15 why meacly every busimess on the planed om gianls like Starbucks and [BM o the
local iee ercom shop are exploring social medin markeling initiatives. MNow, companics are rapidly
pdnpl.ing sl el nl.':rh-1||1|l.-I Muoch hke el and wehsites first mpnwnﬂeﬂl hux'rr:eawxl anycial
meha 15 the next marketmg wive

Keywarids: Social Madia Markefing, Social Media Neeasegy, Online Markeiing, izl Markeiing

INTRODUCTION

Social media markenng refers to the process of gainme wehsite tratfic or attention through sacial medin
zites. Sockal media marketing progroms usually center on effors 6 create content that atiraces atiention
and entiurges rettclers (o share o with then social networks, & corpunile messige upn:;u]:»: (rorm user o
user and presumably resonaies becaase W nppears o come from a trusted, third-party source, as opposed
to the brand or company itself. Hence, this form of markefing is dnven by word-ot-mouth, meaning it
resulizon earned meden rather than pad mesha. Sooal medsa bas become o platform that 15 easily
aecossible W poyone with intermel sccess. Inoreased commumication for crganzotions losiees brand
awireness and often, improved customer scrvice. Additopally, social media serves s o elatvely
inexpensive platform for oreanizations 1o mnplement marketing campaigns. Social Medi today, i
amasng the “hest opportumtics avaslable” o n brnd for comnecting: with progpective consumars. Social
micdi 15 the medwm b socilize. These new medio win the trust of consumers by connecting with them
al a decper level. Socinl mywdia marketfing 3 the new mantra for several brands since carly lasi vear.
Marketers are taking note of many different social media opportuiities amd beginnig w implement new
social mitatives of @ higher rte thap ever before. Social media nasketing and the hosimesses that unlize
it hove become mare sophisticated. Cne ¢annot afferd 19 have nde presence on the socinl channels 1f the
compelitor s making woves with s prodects apd scrvices. The explosion of soeial media phenomenon
i as mind boggling as that and the poce nf which i 13 growing is maddening, Global companies have
recogmized social medin marketing as a potential marketing platform, utilized them with mnevations to
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Abstract

Business marking has advanced as » huge apparatas in human asset the board space over fhe Mkl Fecen)
twenty years. The greater part of the organizations, thess doys, comprehends i significance and uses thiy
08 2 vital device in worker determination, eommitment and maintenance. In spite of the fact that 2 1on of
eXploration has occurred in most recent twenty years around there, many key inquiries gives sctumlly
request examination. In this Paper, a survey of significunt investigates is introduced, which underlines the
significant improvements thar has been made during this periog lestly not many proposals are
ateommodated future exploration,

Keywords: Empluyer Brunding, internul brernding, extersgd bt ey CUSTEeaten)
Introduction

Marking has been of mast extreme significance for associations for quire u long time, The Custamary
Perspective on marking isn't fixaled on individuals rather on the abservation ndividuals (cliente) have
about the jtems and administrations of an ofganization. In any case, presently in this time of difficulties,
fasociations have begun understanding the significance of marking for ilems and administralions as well
a5 for the human asset either interior or outer to association. Along these lines, 1oduy it is more aboul
individuals. Along these fines, bogs marking has started from this Wonidler ol marking in dilvenising the
board {Moroks snd Uncles, 2008). It's mope about warker encounters snd view ol ability puul who wish
10" connect themselves with an associntion. Instances gf fruitful manager marking are Mahindrn apd
Mahindra, Adabe, Google, and so forth Today, ability war 15 genuing (Ambler and Bacraw, 1996). Lubar
are peesently mssaulied with millennial who esieem OPPOfTUAILY over whitever elxe tlto e ul, 2053,
subsequently associations need to change their conventions| method of working 1o sell=sullicient work
culture that can engage their fEpreseniatives towands building better boss brund,

Additionally, in this iempesiuous business climate, associations have perceived the pertinence of huiman
copital as the most suitable assel. Albeit, simply selecting the ability and holding them isn't sufficient,
time is to keep them roused and connected with for satisfying the bisiness objectives, Hence,
fEpresentative commitment s the significant measurement to be thought of while running sfier building
boss brand, Worker Commitment has been characierized by Lanphen L2 a5 “the hond representalives
have with their association Lanphear (2004) further clarified thay workers are considered gy connecied
“when workery bruly care abour the bufin:u,- they are bound 1o Eo the sddiniomu | mjje.* The representativie
commilment (EE) Mmeasurements concentrated in the pist explores from the worker Viewpoint have been
‘what do I get?" ‘what do [ give™, 'da | have a place with e LSSOCTALNN Y, how might I develop, ute.
Businesy marking may influence fepresentative commitment levels in an isaciation and in this manner,
worker commitment ought to be o definitive objective with the end goal of sssociation achicvement,
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COMIDS,  he once-in=a-genfury pPRAS MG
hei lwd 2 profound mpact on every industry,
and our lives Jike mever befure The viciom
eirele I=ading 1o econamic depression May ser
an 1roll. Ldwsr gonsumiption-reduced dermunid-
fulling prices-supply  coid-job cuts=lowar
spinding-lowsr comiimption — oll the biocks
ook leke o porfisat fit, Apaeist this backdrop, it
Will Be interesting tv seq how businesses Tared
through the vrisis, whot mesyures they fok o
buck the mncru-environment st wriwets, s
what fechnologies did they chiss 1o survive.
Retnsl isiwne of the Impertant sselors: of the
wwaniny,  This' paper  propeses o orisiy
eombating sirateuy Tor retll basiness through
diglaulization, In this regind, the paper reviews
sume of the recent ccsearch in this mres Thie
libgramne review wis focused an the vangept of
levernging digital techinologies used 1o womba
origes like Covid-19" 1o atain gConomiv
sustuinability. The secrorial fovus wis on the
refail industry. Qe Tmponan trvestigntion
Flaniied was an evalunling of the eflectivensss
of variows digial technologies to sustiin the
ccondmie performance of the retnil ompankes
with speinl reference to LIK retail woimpanies,

Literature Review

Phe stucies relsied 1o digializalion snd retai
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competilive advantage, vnlue erention thrauzh
reshaping, nalignment, mdefining, integnating
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A number of stidbes i recent lines are focused
on the transhormation based o diggitnlizntien in
the Remil seetor, (Gajjar, 2020; Sachs, 2016
Weber, Schitre, 2009 Jnin, Werlh, 209
INiskiar et al. 200%: Lagoria, Pimg, 2020:
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2020; Himmiren =t al, 2019; Jin, Shia, 2120
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ingmben) wetdlers, From Lhe Nourishing brick
ond mortr dors and e advarcement of
mulls, shupping centies. and eetnil chaing ol
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mike 8 more refined and gustomised cleem
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an how  nuoidesided marketplaces are

courditating  thelr  fronl - g b ket

@perations to nake o Morg Cistomeed, belpful,

anid Tast shopping ¢xperience,

I afidemm



SAIBALAJI EDUCATIONAL SOCIETY

INTERNATIONAL INSTITUTE OF MANAGEMENT & HUMAN RESOURCE DEVELOPMENT

IHHMHRD For Women

(Affiliated to University of Pune & Approved by AICTE, Ministry of HRD, Govt. of India)

IR T = i

EIF

SHODH SARTA |

155 - 2348-2397 QDM Saz,
APPROVED UGG CARE ol & Vol. 7, lsaue 27, July-Sepiember, 2020
- Pege MNos. 45-53

Ad INTERNATIONAL BILINGUAL PEER REVIEWED REFEREED RESEARCH JOURNAL

BRAND EQUITY THROUGH BRAND IMAGE AND O3 Dr. Suntosh Shinge
BRAND PERCEPTION OF ORAL CARE Prol Sanjay Galkwad**

PRODUCTS : AN ANALYTICAL STUDY | e Avicagh poood 7
El ABSTRACT kd

The emecial foctstep m the construction of bremd eqnty of eny predust or brand 15 creating prodoct in""ﬂ and
pagitive perceplion in the minds of consumers and people. Brangd perception is an cutcome-based upon cngtamear’s
experienges towirds product quality, ussfnlness and perfonnance. It i= simply the cotcoma reselt of the product inthe
mind of gustoreers. Brand imzage and brand perception are the key fcions to exiend the product Life oyole for alonger
periodd thatresulis o creating stromg brend equity for products and seevices, This paper enalyzes the assoeiation of brand
eguity with Brmd [mage end Brand perception for coal eare products in Pune, The das from 730 respondents wers
enllocied using & structured questonngire with non-probability convenient eampling: The rezpondante about Image and
percapbon and equily are recorded for anslysis. The component analyeis and correlation sealyveks was conducted and Tt
i foumd thet the Brand Image and Brend perception are positively nssociated with Brand Bquity for oral eave products.

Keywords : Brand Equoity, Bound imags, Brand Parception, Oral Caes Products

1. INTRODUCTION

Today, many organizations ave defined braod and
beancling conpcepts in their style. The brund is directly
related Lo the thoupht process, thinking abifity and
remembering ability of the comsumers. Companies, mkea
ot of effort related to marketing ond communicatng
antivitics abuot the productzs and brands they deal with.
Companics take a fol of poins for comverting procducts indo
fhe and, and brand mezns uoder any clioumsiances
consumers will naver chunge their fuste wnd preferences,
For geiting thal stage, the company usies various above
the Tine and balew tha line marketing stralegies. Cnee this
et achisved, it may be said that products converted
g brands and beand means tnist and hes on emoetional
conzection with consumers

*A brund cun be anything like & oame can be a
trand, the teem can be a brand, design can be & brand, the
symdd]l can be @ brand or any other feature which

differsotiate products, brends and services fram it
compebtors.” Thus the Brand ie the trust which mles the
mirds of consumers. A hrand promizes vasious
ndvantages to conswmers such as wrioos  benefils,
usnges, vakies Attributes and resgoos (o pirchose.

L1  Conceptsof Bramd :

The following ere concepts related o brunding are
brand ienpge, brund perception, nnd band squity.
1.1.1 Brond lmage ;

Every consumer has their sxpectations about
produsts and services and how fine ther the prodoets,
brands pegt the expestntons ond prospects of the
castomiess and consumers determine the brond image
cistomer’s mind, For cnstomers, those who have
purchesed and consumed the brands are 100%: based on
the uszge and the overall ouiput &s per thair expectations
andd for the customers thoss who have not used the brands,
1008 hased upon the compony’s communication

*Assazinte Foolessor - Pimprl Chinchwed College of Engiseoing, MBEA Department, India -
**Azsatant Frofessor - Pimpr Chinchwnd Calteye of Engiasering, MBA Deparinant, Indi ”

" Deecior - BRES IIMHED, Pans, Indin

readipiiant Mrofessor - Rejeoy Gendiu Bumineas Schaoal, Pune, Tadis

)
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CASE STUDY: INIMAN BRAND “NYKAA™ LEVERAGING THE
POWER OF DMGITAL FLATFORM

Pooja harchar’, Girish € havas’
'Assrsamed Professor, Intemational Insigiute of Mansgemeni and Hemm B esoare
Dievelopmeent. Pune.
*SaiBulyi bmemmional Instinge of Masagemeanl Sciesces, Pune

Abstract

n this 4 indusenal revoluion which 5 domimased by digaabomion. many digiml besinesses
ame booming ad geding reiums on the digiinl phidorms. Cosmetics indusity has. o hege
potentml and fhere are simong brasds in the mardker Nykas w one of g well-known hrands in
ghus indusiry m Indin. }ykos siomied s a8 Pure diick coanpasyy sesd then aiss venimed inio o fTEine
retmd @mores and now opermies as 8 Clicks gml bricks Edwsiness masdel. This cose shady
demswes abou the poomey of Rylas @i how Byvias e & eaetniler leversged the digiml
placfoerm 1o become one of 1he leading ondine pliyvers in dhis indusiry. Mykne's o igasl someeges
Bus. reaped m0 enormous growth for the company. Compasy's vision al ool brand spprosch
& ome o the key ressoms for the tremendous. masket presence sl maie cvsterizaion. E-
commeree Mdussy has a iremendoos scope and accomsmodaies mamerous online companses:
Thiz case aleo highlighis the onle cosssumer preferences el dermands e fadvion
crmeti indus

Keywords: [Digital Bexiness, Ecommerce, Clicks and Bodics, online markst, eastailer,
COEMeic mdusiry

Ckhjentives
I undersiand saniegiss for Clicks and Bricks mode]
P umdiersand e E-tesiness mode] of Myvkas
T'o analiyee the Owmi chammel straiegies of Mykoa
To descuss digital husiness sormegees for domestic and inberma el marke

Cuse Pesitinning nmad Setiking
This cuse oo be used (o the owrses of Degnsl basiness in PGDS and BMEA

(inline Besury Warke: (rganized O hasns Driving che (Girawih

{rpaused chammed will dove e prowih mithe morkesi. especially the super vesticals wiihm
omline chemmel Cusinimers preter large Goamem sdores {LF 5§ for ramad discovery, Hypemearice
fowr crovss, coiepory shoppmg snd Exclesnee business ootles (BB (or exising bbyal brands
Cusimmers peeler super vemcels for premium mnge producis, bonzonials i cross-oaiegory
shopping with diseoums and vemcals for cosmdune keok shopping. Lakme, Moo es hecome
a betrer altermanwve io wour brick-and-monar et ghborhood sore sath linssed socks, and men®s
Erooming i mo bemger frowsed upon. I there's one industry thaa bas truly been irensfomed by
ihe wanves of lech-induced changes. brought sboni by newer gencraioes omnd tame, ® = the
cosmetes and cosmetes madiel in nds Growing s g CAGE of 235 percent, Indin is set (o
beromme one af the o five giohal markess by resesas by M125scooeding i o Rodseer repon)
And o think of o, o el steried wiih hu::g:rnli'pqmln:ﬁ.._m!imnr'hhi.nh could be raced
back to the sncient scence of Avarveds. Self-benmficanon dates hack 6 the Indus Valley
civilisation. EXHIMIT-1
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Learming (lulcomes:
& To understand prowth challenges and design murketing strutegies for Yewale Amrutiulya
franw: e
=  To discuss and study the growth stralegies (o captune domestic and infomatonal market
=  Toevaluaie the fectors driving Yewnle Amutinlyas business miode]

Case positioning and setfing-
This case can be used m the MBAPLGDM for the courses of Strmtegic Business Managoment,
Marketing, Brand Manogemem and Fomily-oened Business

Advstrmct

Yeowale Amrutiuve is well known in Pune for 18 tea  This i= a8 iypdeal example of a Tarnd Iy whis hit LT
thi right product with the local market in mind from the very beginning and was guick in esiablishing
Vol 22, NMa, XU Jewuary — Jume 3022 17
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Dr. Beena Jiby', De. Tripti Sabu® & Pooja Karekar®
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2. Professor [IMS,
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Abstruct

Purpose —Millennials are separated from previous cohoris by their forceful online
exposure and wide-runging social media usage, which affects their identity creation,
brand engagement, lovalty, and purchasing behaviour, But there are still gquestions
about how Millennials interact online and the actual advantages that may be: gained
from their propensity to social media usage and is of fascination o both managers and
academics,

This study attempts w0 comprehend how Millennials engage with social media
platforms and its impact on intentions by creating o comprehensive model of drivers
and outcomes.

Design, method, and strategy from social media users from the millennial generation
who identified themselves as fans of self-expressive, beloved businesses participated
a self-ndministered survey thot wos used to collect the data. Taking brond lovalty into
nccount.,

Keyword

Social Media ; mindful engagement ; Millennials.

L. Introduction socinl medin frequently, more research is
Managers and academics share a necded 10 understand their ways  of
“fascinniion™ with the Millennial interaction. Are they primanly passive
generation, also known as Gen Y, who were observers or are they actively involved with
born between the mid-1980s and early the brunds they love” Prior rescarch is
20005, Millennials are distinguished by scarce  and  contradictory:  some  studies
their intense exposure to the internet from a suggest that Millennials participate actively
very voung age and their heavy use of social while others suggest that they passively
media, which has become an essential part lurk for a long time and show “an alarming
of their existence., They have also a high lack of willingness to interact with brands
purchasing power. Millennials use social through social media-based brand
media o connect with people, which has an communities. The wants and behaviours of
impact o their identity creation, Millenninls may be very different from
engagement with bosinesses. brand loyalty, those of other generations. based on
and purchase behaviour. Although there is generational theories.

widespread asgreement that Millennials use

110
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MAREKETING EVOLUTION TRENDS AND RESEARCH DIRECTIONS

Dr, Bewna Tobhie Jiloy
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At

A Tabwre withesul (b Tnteroct is challenpmipg o imagine. Becaoss of how decply cstahlished ihe
chigitial envammiiiscnl as i i cialiure, we hove begion o eahilai lubats tal ae daagiis bl Dise
of them is the way we purchase goods ond services espocially after the covid pondemsc. The
buaving and selling behovicars that kave qcvulnpnd as o rosall of these ierhur_hu.blrs hatve o
direot impnot on how businesses morkes. Conssquenily, these morkenng striiegics are alwoys
chamging, The marketing indecry os evoalved over dmae. Frimarby as o resolt of advancemenis
b keclumlogy with Mresh pew pedcpectives aldled o b The digital era D lead o <@gkl
imgpacy om markellng 400 anorhes stage of s deselopoenn widel involves e fosion of
comyeivl fvanal Il'l.lll:‘.l.'.li-l'q"_ W, wade, @ e} with increases miankcting and asslverteaiig
strdcgics. Theretore, the present study helps 1o incorporate articles found 1o the e reture and
atilead bibhomeine methods to oxpmine the terwtore on " MMorketing ovolubon® that bove boen
prablished,

Eevwords: Marketing, evolution, Trends.

Imtraduetlon
Tl greeal Tiebusiviod Reseslamaon wliicl cccomed i the second part of the 1Ei ancd ihe Qs Jaall
of the 18th cenmry, the marketing coneep hos experienoed & profouand shif, The prodoction
oricmwmtinn period. the soles onentmion period, the costomer oremaion period. and the social
vrientation perimal ocreaiod dhis stendy transfoemneson
Thee bepinming ad the 20ih ceaduey @ oan appropeiede stading pransl o the shely puarg=asses ceen
thesughs there are variows changes wiluch hos happencd by the last pwelve decodes,. Thens ae
severnl schoods ol markcting thought regarding the ongin of ihe discipline and iis varoos
phnags,
Blurkethig evolallian refer back 1o the varois slhiges il argunieations have changed s ey
endured 10 be rying o (nd new and revoluinary methads 1 aohieve, keep ond grosth sales,
proefit amd cwetormaers [ Bdemone, W (01T Since the P00k, o number of news technigquoes wene
vl e diiveree bebiories coaaioed sl chapgnd thebe advericigg appecschs. Mackeding in i
ekt clay seinse is e Csechnigiee of ransfeirng eins fom oo faciuner 1o purchoser with
i emphisis on marketing toods staned froon 1397 While i wook g while for dee chagpe i
hagsren frome o peoduct-centne echnigue (o & Service centnde oentution of wday § Baker, 5.5,
20kl &k the vanous chonges happoned most n the iweonbioth cenfury. i Mackey, T. (20025
Avnclnginmi, I3, (2005,

Liternture: Heview

Mlarketing Eyvalntioemnm

e hee s, vt Retbig Dos sisen @ asendser of sioadifications. Dia oiles aoodes, 1 prospressiod
throgh phnses marketing 10, 20, wel 30 befone periving al poesen mosrkeling 20 vage. So
Ler's examine the process of this evedutbon

Pl kating 1.4F

Blarketing duinng Hus time wes concentraled on the features of the prosioct. As o fesali,
pdvertising offors took o vary descnpiive stonde i order bo highlighi the choroctenstics and
mhvantagos of the product o8 musch & possible, {Morosan, ©, (200145

LUitkal Historical Rescarch fowrnal, 155N 00762158 Vel 536, Mo il 2023 3366
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Abstract

Purpose —Millennials are separated from previous cohors by their forceful online
exposure and wide-ranging social media usage. which affects their idemtity creation,
brand engagement, loyvalty, and purchasing behaviour, But there are still guestions
about how Millennials interact online and the actual advantages that may be gained
from their propensity o social media usage and is of fascination o both managers amd
ascademics,

This study attempis o comprehend how Millennials engage with social media
platforms and its impoact on intentions by creating o comprehensive model of drivers
and oulcormes.

Design, method, and strategy from social media users from the millennial genertion
who identified themselves as fans of self-expressive, beloved businesses participated in
a self-administered survey that wos used o collect the data. Toking brand lovalty into
ACCOunt.,

Keyword

Social Media ; mindful engagement ; Millennials.

1. Introduction

Managers o academics share o
"fascinoiion™ whith the Millecnnaal
generation, also known as Gen Y, who werne
born between  the mid-1980s and  early
20005, Millennials are distinguished by
their intense exposure o the intemet from a
very voung age and their heavy use of social
media, which has become an essential part
of their existence. They have also a high
purchasing power. Millennials use social
media to connect with people, which has an
impact e their identity Ccreation,
engagement with businesses, brand loyvalty,
and purchase behaviour. Although there is
widespread sgreement thoat Millennials ase

1i0

socinl medin frequently, more rescarch is
neceded o understand their ways  of
interaction. Are they pramarnly passive
observers or are they actively involved with
the brands they love? Prior research s
scarce  and comradictory:  some  studies
suggest that Millennials paricipaie actively
while others suggest that they passively
lurk for a long time and show “an alarming
lack of willingness o interact with brands
throuagh ol media-based bBrand
communities. The wants and behaviours of
Millennials may be wvery differemt from
those of other genermtions. based on
generational theories.
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ABSTRACT

A livelihood s safegunrding  the basic necessilies of o obpes lving. A sustainable Byvelibood is
mainmining income. handling resooroes and recovering from pressure o sapporn the abilities. asscrs
T the prreseanl and the future. The puarpose of the case on Bhimilusdl Jaora is o orcale awareimess
e swveairien sall-help groaps sod seaormen wrilrmprdieurs sl promote ssstarmable Pvelibsoal
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